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Happy weekend to you!
[image: ]Quick hello. Hope you are having a weekend to remember. Also, “remember” email marketing still remains as one of the best ways to connect with potential clients. Check out the information below about the “7 Benefits of Email Marketing”. I think you will find it very interesting! 
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====== 7 BENEFITS OF EMAIL MARKETING ===~-~--

What advantages does email offer compared to other forms of marketing? With even a small budget,
‘email marketing can help you focus on your target audience, find new customers and retain them. You
‘can also test messages, measure your results, and adjust as necessary - work that is more challenging
todo with other forms of marketing.

1 REACH THE RIGHT AUDIENCE

‘The biggest advantage of email marketing may be that it allows you to communicate with your target
audience right where they are. People are liable to ignore billboards, throw away direct mail flyers, and
turn the page without even glancing at newspaper ads. (And does anyone do anything other than recycle
the Yellow Pages?) These same people are more likely to pay attention to a creative and effective email
and eventually to end up becoming customers.

2 ' TRACKING THE SUCCESS METRICS

As a business owner, it’s helpful to know what you're doing right and what needs to improve. By tracking.
metrics like email opens and clicks, you can make the necessary adjustments to improve your products
‘and services. With email marketing software, it becomes easy to gather such data by tracking open and
click-through rates and conversions. It's much harder, and often imposible, to track a direot mail piece.

3 ' WORD OF MOUTH

Word of mouth remains one the most powerfully effective marketing tools, and email marketing puts that
tool at your disposal. Recipients can forward emails to their friends and families, especially when its
worth their while and strong calls to action are used.

4 ' ALOW-COST EFFORT

Email marketing is one of the most affordable marketing tools and also often takes less time than
printed pieces. (No paper, no mailing timef)

S ' PERSONALIZATION

Most print marketing requires a one-size-fits-all approach. Depending on the service you use, email
marketing may allow you to personalize all communications — not only with name but in some cases
with purchasing or behavior history as well (whether someone took a quiz, answered a survey, o took
some other form of action).

6 ' IMPULSE SHOPPING (AND FORWARDING)

Email marketing is incredibly useful for taking advantage of impulse shoppers. With a compelling call to

action incorporated into the emails, you can encourage impulse sales and contact. It’s easy for recipients
0 respond to your message. They don't even have to leave their couchl

7 ' DRIVES ORGANIC TRAFFIC

Your emails will remind readers about your blog or website. When you send emails, your readers will g0 to
your site to read mre. And people who have signed up to receive your emails are more engaged with you,
50 they are more likely to like” social posts or forward your emails. The more social shares your content
has, the higher you will rank and more organi traffic wil come your way.





